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Dysport Making a Splash

Since introducing Dysport to the office 6 weeks agp, we want to provide some feedoack,
on what we have seen with this product so far:

Results within 2H-HZ hours with most patients.
Affordale pricing compared to other products on the market.

Longevity. We are still waiting to see how long Dypsort will last becanse we have only) been
using it for 6 weeks. However, we will keep you wpdated!
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“For the last eight years,
identity theft has been the
leading crime reported to
the Federal Trade Commis-
sion (FTC). Identity thieves
use personal identifying in-
formation to open new ac-
counts and misuse existing
accounts, creating havoc for
consumers and businesses
and costing millions of
dollars. To help slow the
frequency of these offenses,
numerous laws have been
passed, including the "Red
Flags Rule” under the Fair
and Accurate Credit Trans-
actions Act of 2003 (FACTA).
Effective August 1, 2009, the
“Red Flags Rule” require
medical practices, financial
institutions, and other
businesses with “covered
accounts” to implement a
written Identity Theft
Prevention Program de-
signed to detect the warning

NEW REQUIREMENTS TO PREVENT
IDENTITY THEFT

signs or “red flags” of iden-
tity theft in their day-to-day
operations, take steps to pre-
vent the crime, and mitigate
the damage it inflicts. By
identifying red flags in ad-
vance, businesses will be bet-
ter equipped to spot suspi-
cious patterns when they
arise and take steps to pre-
vent a red flag from escalat-
ing into a costly episode of
identity theft.”

In summary, the New Red
Flag Rule states that busi-
nesses must have a written
Identity Theft Prevention
Program and must include
measures to detect red
flags. Therefore, for new
patients, the Cosmetic
Surgery Center will require
new patients to submit a
valid photo identification
such as a driver’s license,
passport or military ID and

Fall Specia
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include in each patient’s file a
copy of the ID.

In the case the patient is a
minor, photo identification
of the responsible party will
be obtained. In the case
where a patient does not
have a valid photo ID, two
forms of non-photo ID, will
be obtained (ex. Birth certifi-
cate, social security card,
voter’s registration card,
etc.)

Thank you in advance for

your cooperation.
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YET ANOTHER NEW FINANCING OPTION!
The Cosmetic Surgery Center is now offering three financ-

THIS SEASON ON THE LAKE... _ _ _ _
ing options for our patients!  We are excited to offer you

It’s a Girl!!! Dr. Lopes is a brand new Mommy all financing through Chase Health Advance. Please visit
over again! Now before you jump to conclusions, we

would like to introduce you to the hewest [,opes
Family member: Bailey.
Bailey is anh English
Golden Retriever
puppy and she is about
12 weeks old. She is
full of energy, |ove,
and pee-pee. Check
back here for updated piCs Of Bailey as she grows
into a lady, and even some stories of the “Ffun” she
has brought with her to the [,opes Household! The Cosmetic Surgery Center is constantly trying to find
new ways for you to afford a new you!

www.chasehealthadvance.com to apply directly. You can

use your Chase account at any Chase Health Advance pro-
vider for any treatment, including dental, orthodontic, vi-
sion correction, and veterinary care. To summarize, here
are our three financing options. They all have simple, quick
and confidential application processes:

www.carecredit.com

www.chasehealthadvance.com

www.surderyloans.com

Fowt forget

Upcoming winter specidls on Botox, Ooad.,
and Laser in our next newsletter (U Also, additional
aesthetic services comingj soon!



